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GENERATIONS

To Email... we love you more
and more sach day! -

snm@mr‘da

uger card
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Why we use email

1. It’s personal

Build a relationship electronically
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Why we use email

2. It’s targeted

Like-minded donors will respond
to relevant benefit orientated
messaging
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Why we use email

3. It’s trust-building

Carry over the trust established
by your charity
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Why we use email

4. It’s cost-effective

But is it effective? Cost savings
are not enough

o ° —-—CHEAP
CHEAP

CHEAP
A A
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Why we use email

5. It’'s measurable

Learn the online behavior of
your donors
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Deon't believe
everything you read
on the Intemet, my
friend.

som@cards

user card
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Debunking myths

1. Tuesday is the best day

Some of your best donors are retired
and they can read email anytime

@
KEEP
CALM

IT'S

JUST
TUESDAY
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Debunking myths

2. You can only send an email once

Remove the openers, send it
again with a new subject, and JUST DO IT

double your open rate
THEN
DO IT

AGAIN
&~
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Debunking myths

3. Use short copy only

Don’t fall victim to an arbitrary
word count, or design
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Debunking myths

4. Subject lines must be brief for mobile

Tailoring your creativity to
the smallest screen won't
get opens

MEMLI GIVE TO MECPHS
AT (&)=
What You Can Give
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Debunking myths

5. All unsubscribes are bad

Delivery rates and mailing reputation
go up, while the cost for sending |9

email goes down
J un ubscrlbe...

——
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Debunking myths

6. Emails should always have an image

Inserting an image for the sake
of inserting an image will not
help you
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E-newsletters

BRYN MAWR Giving Today for Tomorrow June 2016

gs from Bryn Mawr!
WE WANTTO HEAR FROM YOU!

Only & bow weehs a9 mare than one What stands sut most to you abeut
thousand Bryn Marwe women made he ‘your Bryn Mawr experience?
joumey back Lo the Colege kx Reurson rom

4 Over B country — and BCToHS e Globe. ‘Shudent-tacaty relationships
Thate o sometiung quite specsd Bt inteliactus! irmmework
hagpens when Bryn Mawr women gathet Likslong biendships
togeter We 166 oid inendships being

rakinchedt absirve rew Bonds Beng created Other

nd fasi the paipable snargy that i present

when Bryn Maar aomen apend tma

togetier

hamy of us have e prilage of meeting and working wih ndnirual sTNas FYoughou the
yoar but | bove how Reurson allows us 10 S187d Dck 808 588 he big pcture - the deep
commament and lave our akumnas havs for the College mapires us and wa get 1o shars the
coliective mpact of al ther support for students. faculty and cur beaublul camgun

Takn & look ai the photos from our Taykor Saciely Reception on campus and plsass know that
our graitude extends 1o all of you for your dedication regardiess of whather you abended
Rieunicn S year

Read sbout June Mes 66 and her Gty fo the College. She smbodies Bhe Bryn Mawr spirt and
8 8 wonderl examgse of how e work o help sach samng make & gt that i most
aarsrhil to them

Finaty, we vt your pALCIDMSGN n & quick survey We d ik 15 Lnderstand more about your
own Bryn Marwr experience and what you want 10 know about the Colege today

With warmast wrshes

[ WU o £18

ianns Johnson
Durechor of Gift Puarng & Seevor Philanthvops: Advisor

"Bryn Mawr gave ma tha confidance (o find President Cassady sxprassed her tharis ¢

my own path regardiess of how unarthodos 8 gathared al the recepsion honaring

righi ba.” says Juns Mei 'G5 memizers of The Siade Socsty and The
Taylor Society at Reunion

BRYN MAWR
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E-newsletters

Did Social Media Kill the Newsletter?

No one wants to be
@birdnex{om

. .l RT
identified as the chirp! || chirp! chirp! << L:L ¢ 17
“ ” Chirp! #Cunnybirdnoises w'(' R
death guy ; 0
o

/
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E-newsletters

1. Focus your message

The worst thing you can do
IS be cluttered and unfocused
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E-newsletters

2. Don’t ask

This medium is for educational,
relevant, and timely information
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E-newsletters

3. Set expectations when subscribing

The more your donors know
what to expect, the more likely
they are to absorb the material
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E-newsletters

4. Be minimal

For better comprehension and
less confusion when reading
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E-newsletters

" Carnegie
.l\ll'llun

Why Give Create Your Legacy

How You Can Give

TARTAN TRADITIONS

What You Cun Give

INCLINED TO THE COMMON GOOD:
Ruth Furman Miller (MM 1942) and David Miller (CIT 1942}

Public spirited, community minded, dedicated Lo the common good: These
phrases descibe the lives of Ruth Furman Millar and David H. Milac

The couple metin grads schaal and boih gradusted from Carnegie Tech in

1942, They remainad prood and loysl shemni & thair lives

In additian to their aima mater, the Millere had 2 strong affmity for
Pittsburgh ae wel. In #9862, kving i Mount Washington, the Millers lzamad

that the Duguesns Inglin:

a6 siated fo b2 shut down. Detarmined to sava

this historic senice, the Milers arganized the community, collected funds:
di

ta-door, and started the

that successfully saved the

Incling snd runs it ks tiis day. Thanks 1o the concem of the Mers, the
Ingline remiins in full aparation 2  heloved Pitsburgh insttutian

Raad moren

Considering a Bequest?

Laaving a lasting legasy Iirough & bequestin vour
will or estate plan can supparl the peopls and
causes you value most, ensuring that your
eoniributions tontinus to crests changs for many
years to come,

Reaad mares

© 2016 PG Calc

Meet the Team

The Gffice of Gift Plaring can give you
infarmation on gif sirategies hat can help you
supporl Camagis Mallon University and provide
significant benafits ta you and your family. Mest the
team

Read mores

Elements of a Newsletter

«—— Donor Story

Related PG article

T Personality

Pros and Cons of Email Marketing of Planned Gifts
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E-newsletters

5. Subject Lines

You MUST convince your
donors to open
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E-newsletters

6. Test the call to action

The look and feel, as well as the
wording can make a huge difference
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E-newsletters

Testing the addition of a security icon

Enter Your E-Mail Address Below

A Iyou@compa.ny. com ('Send My Free Repo rt)
We Value You Privacy!

Enter Your E-Mail Address Below

you@icompany. .com (Send My Free Report |

TV McAfee
W SECURE
T 01-0CT

ESTED

We Value You Privacy!

23% more conversions adding the security icon
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E-newsletters

7. Test as much as you can

No matter how well your email is
performing, it can always do better

SPLIT

46% TESTING A

A/B
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OFEN RATE

Test different subject
lines and text
formatting to achieve
the highest possible
open rate.

HIl From example.com 4 Reply |

O e

You can also use
Kissmetrics to track
which layouts, calls-
to-action and link text
perform the best for all

your email campaigns.

DESTINATIONS

Landing page
destinations should
reflect the same sales
message conveyed in
your email messages.
Test different on-page
elements to improve
conversions.

Rich Text Copy

R EER SRS IR AR SRR FFRER SR ERE R A EEREE

EMAIL COPY

The sales copy you use in
your email will determine
how many recipients click
through to your website,
and how many of those
visitors become customers.
Experiment with different
copy variations and test
the effectiveness of each
one. Test to see which one
works best for you.

Plain Text Copy

B T

) Visit our site! - Buy our products

L

+yReply = Forward

RICH V5. PLAIN TEXT

Experiment with both
graphically-enhanced
“Rich Text" and text-only
“Plain Text” message.
See which format your
subscribers respond to
the most.
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Quality

Charitable Remainder Unitrust:

Give to Caltech and Receive Income For Life

Do you have highly appreciated securities or real estate that you would like to donate fo
Callech? Do you aiso need the income $at these assets provide? Would you ke 1o recaive
grenter ncome from those nveslments without paying a teg capital gans tax?

M you answerod “yes.” o charitable remainder unitrust may be your ideal way 1o give. This gift
Mkb-ﬂlmbmlkll#ﬂk_‘cﬂﬂm\omlm’lxwllﬂmﬂwﬁl
in retum

More flexible than other ife-ncome plans. 0 uNrust provides protection againat inflation. If
YOur unitrust grows., the Payments you recive will grow, too.

« Retirement plans, such as an IRA. your 401(k), 403(b), etc.
* Bank and brokerage accounts, or
* Life insurance polcy

To start a conversabon about charitable remainder unitrusts complete this form, call 626-395-
2827, or email giftplanning@caltech edu.

Leam more sl plannesdaiving saltech edulcrut

Caltech
fleolB

© 2016 Callorra Insbtule of Technology Al Rights Reserved
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Quality

Is it a good read?

Is it a benefit to your donors and
relevant to their expectations
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Quality

Am | being a pest?

Over-mailing is the number
one reason donors don’t open
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ST. SEBASTIAN'S SCHOOI
Planned Giving eNewsletter

Why do we keep sending emall if
no one opens It

snm@cards

uger card
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Subject lines

“Licking your phone never tasted so good”

OpenTable
Writing a difficult email

A

Time spent Time spent
drafting writing the
the email subject line

© 2016 PG Calc Pros and Cons of Email Marketing of Planned Gifts
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Subject lines

« Create urgency: Only 30 days left to give tax-free in 2016

« Create uniqueness: Can | pay you for life?

-  Write benefit-oriented copy: Tax-wise giving opportunities
- Be ultra-specific: Get $1,450 every year for life

* Keep it clear and concise: Why you need a will

- Use humor: The perfect going-away gift

* Use numbers: 5 gifts that pay you back
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Subject lines

= n *
Asingle word: RSVP

Dear Friend,

Webinar:Pros and Cons of Email
VS. Marketing of Planned Gifts

Did you know 122,500,453,020 emails are sent every hour?

“W e b | nar on 1 O / 2 7 P ros an d SA’:: t"5:oal.;|rc’r.')loz:-lr;irr\:!d aggr;ng emails getting lost in this morass of
CO ns Of E ma | I M a rket| N g ” To employ email effectively when marketing planned gifts, you

need to understand email's pros and cons and how best to use
it. Done well, email marketing will help you build awareness with
a new audience and reinforce your message with potential

e 1 5 .8% 0 pe n I'ate donors. Done poorly, email marketing may drive those same

potential donors away from your cause.

« 30.4% open rate

In this Webinar, Andrew Palmer, PG Calc's Director of Marketing Services, will show you
how to use email to your program's advantage and discuss the pitfalls you will need to
avoid along the way.

© 2016 PG Calc Pros and Cons of Email Marketing of Planned Gifts
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Subject lines

- Ask a question: Can | really get paid for giving?
 Create a list of three: Stocks, Bonds, and Mutual Funds
« Use pop culture: Always Look On The Bright Side Of Life
* Alliteration: How to happily help the homeless

- Keep it conversational: \What will your legacy be?

- Be a thief: Find the legacy within you
(From the Red Cross “Find the volunteer inside of you”)

« Remember: Keep it under 50 characters
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Subject lines — open rate test

A: “Planning for the unplanned” - a
variation on the estate planning article.

Open rate of 37.5%.

Greetings From MCPHS

It's an eternal question with no
definitive answer-Does “summer life®
slow down or speed up?

B: “Giving made easy” - the title of an article
about the IRA Charitable Rollover.

Open rate of 31.4%

Reaffirming the hypotheses that “giving,”
although specific to the mailing, may not give .
the highest open rates. Etae B

to prepare students. Lanny Te




PG Calc | Invested in your mission

Delivery

Carnegie Mellon University

How can | help ensure my
emalls are being delivered!

A Legacy Made Simple

It only takes a minute to make a lasting impact

A simpie way yOu Can ShOw yOuf SUDOOM S 10 Name Carnegie Melion University
the beneficary of your

+ Retrement plans. such as an IRA. your 401(k). 403(b). etc
* Bank and brokerage sccounts. of
 Life insurance polcy

Beneficiary designalions let you specily bofh The individuals and Chanles you want
10 support and the percentage of e assets you want each berelcary 10 receve
These gifts are excellent ways ko vlige nco

me tax savings 10 entance your CAMU
philanthropy. And ifs Meraly as easy as filling cut a form.

You can obtar & Change of Beneficiary form Dy cOrtacting e relremert plan
admimstrator, bank of insurance provider The form takes just 3 few mmutes

compiets. yel your legacy &t CMIU will be resiized for generstions 1 come.

For more information chck here

scrm@cartls

uger card _ ” ¥ rou have any questrn. siesse coniact
Carnegie e
Mellon Emmvivn Ciwcier of Gt Plareing
University T e
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Delivery

1. Email bounces

Bounces can have a negative
impact on your delivery rate
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Delivery

2. Content Filtering

Content, low opens, high bounce
rate, etc., can put you in the spam box

© 2016 PG Calc Pros and Cons of Email Marketing of Planned Gifts
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Delivery

3. Build a clean email list

Don’t buy or rent email lists

© 2016 PG Calc Pros and Cons of Email Marketing of Planned Gifts
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Delivery

4. Remove role accounts

Remove non-human responding
emails such as abuse@); support@);
info@, etc.

© 2016 PG Calc Pros and Cons of Email Marketing of Planned Gifts




PG Calc

Delivery

5. Send relevant and engaging email

Don’t send email just to send email

© 2016 PG Calc Pros and Cons of Email Marketing of Planned Gifts
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Delivery

6. Customize your From name &
Use a real reply-to address

Use a “From” name that ensures
donors know exactly who your
email is coming from
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Pros & Cons

June 2016

National Luthe rAo
' Mol Lubesn /' (Choices '

Why Give | How You Can Give | What You Can Give | For Advisors

To emall, or not
to emall... that Is

the questionl!

Using good fortune in positive ways

Pat Pr

benafit others.

An IRA charitable rollover Why give retirement assets
can be a terrific gift to charity?

5Dm@card5

nger card

. About Us Contact Us
National Lutheran

Communities & Services By supporting NLCS with | National Lutheran
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Reasons for email

1. Tracking and reporting

Learn the behavior of your donors
and make changes accordingly
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Reasons for email

2. Drive traffic

Don’t be a resource center that
NO Oone ever sees
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Reasons for email

3. Quick & inexpensive

The time from idea to donor
IS incredibly short
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Reasons for email

4. Relationship building

It's always easier to reach out to
a friend regarding a complicated
subject than to a stranger
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Reasons for email

5. Custom & targeted

Targeted list pulls will give you a
higher chance of conversion

X X X v %
A M

)4
gil

o
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Reasons against email

1. Too many emails

It's too easy to overlook
planned giving messages
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Reasons against email

2. Spam filters

Your email might die alone
in the Junk Mail folder
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Reasons against email

3. Unreadable view

Non-responsive emails may
not be viewable
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Reasons against email

4. The content is not interesting

Stay relevant or be skimmed
and/or quickly deleted
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Reasons against email

5. Inconsistent mailings

Disorganized mailings may reflect
poorly on your organization
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CONCLUSION

Integrate your message consistently to
your audience of donors

One of the best means of that
messaging is via email
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Questions and answers
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Still have a question?

Contact: Andrew Palmer

Director of Marketing Services
PG Calc

E-mail: apalmer@pgcalc.com
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