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PGCalc :vc.  How satisfied are you with your current marketing?

* Mostly/Very satisfied: “"62% combined
e Dissatisfied / need to do more: Y38%

¢~ Most organizations are doing something and feel
okay about it, but more than a third admit they’re

underperforming. This suggests a significant appetite
for scaling up and improving.
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PGCalc :»c.  What is your most important goal for marketing?

]

* Raising awareness: 38%
* Donor education: 31%
* Lead generation: 31%

.~ The field isn’t driven by one dominant goal. Instead,
organizations are split between awareness/education
and direct response (leads). A balanced is needed.

Tell Me More @) Brandeis

ga%cs
g €
g

[BUSINESS REPLY MAL]

Make a Plan — Make an Impact
: . 118 T
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PGCalc :<. Do you have a written planned giving marketing plan?

* No written plan: 59%
* Yes plan: 41%

A majority operate without a formalized
strategy—indicating room for improvement in
disciplined, year-over-year marketing planning.

Schedule Theme | Gift Type | Audience

Apr-May Print Mailing 1 THEME: It’s simple to change the future
Postcard

GIFT: Bene Designations

AUDIENCE: Donors who are 45+ and have given 3-5 or more gifts in the last
5-7 years.

Follow up with email two weeks after mailing
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PG Calc swwve — What is the most important theme you want to convey?

Many ways to create a legacy: 39%

Impact of a gift: 32%
Simplicity: 21%
Tax benefits: 7% i‘.

CREATE YOUR LEGACY
WITH SOUTHWESTERN

¢~ Donor-centered storytelling dominates (legacy
& impact). Technical/tax messaging is low
priority—confirming a sector-wide shift toward
emotion and simplicity over complexity.

A WAY TO GIVE AND RECEIVE...
Support a Cause Close to your Heart
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PGCalc :=<.  What tactics have you used in your marketing?

* Planned giving website (87%)
* Print newsletters (52%)

e Print Postcards (62%)
 Digital newsletters (55%)

e Donor surveys (31%)

* Social media (30%)

¢~ A mix of traditional print-heavy methods with
growing—but less dominant—digital usage.
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PG C&k sviws — \What tactic has been most AND least effective?

 Most effective tactics:

R
. A SIMPLE T
* Traditional print postcards (30%) WAY TO \ }
- : LEAVEA §

* Planned giving websites, newsletters, LEGACY &% |

donor surveys, educational events (each » PN !

N15%) [ coticeined scientists 1) klmpactMakers
* Least effective tactics: T g

Social media (29%)

¢ Print still outperforms digital in this
field, while social media is seen as the
least effective.

Impact Makers

FKF24X
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PGCalc :<. Do you have a legacy society & how do you promote it?

o

* Yes: 89% have one

* Promotion: 52% automatically | R
e ou’re nvltf:d to_]'o_ln
enroll donors; But only 17% MM 1< Scllamine Society
promote the benefits

Legacy societies are well
established but not nearly
marketed enough.

anklun

Lollege
LEGACY
SOCIETY
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PG C&k svine — \Which gift types do you promote in your marketing?

* Bequests, IRA rollovers/QCDs, 93%, Most common

 Complex gifts (CRTs 34%, CGAs 65%, real estate 4%),
Less emphasized

Simplicity rules—aligns with donor behavior and
earlier messaging trend. 65% market DAFs!

LA Phil ez eozes Turn your retirement savings LA Phil

Tax_smart GiVin g into a meaningful gift. .
from Your IRA the LA Cora o Gk o

ft and support

ributinn
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PGCalc <. Which outcomes have you observed from marketing?

* Top results:
* More donor inquiries (58%)
e Confirmed new planned gifts (58%)
* Engagement from quiet donors (55%)

- The programs that are active are producing direct
donor activity and gift confirmations.

Tell me more BE

% OUTDO°RS (
1 WOULD LIKE INFORMATION ABOUT: e — The Pocl‘ Of
[ Making a bexquest to AMC o bisap o -
1 have alrvady included AMC in my gll:_]TDO"R';
estate plan. Please send me info on the Arrasacean Wi Cio
Summit Trust.

8/28/2025 © PG Calc 2025
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PG Calc svive Do you use separate estate planning tools on your website?

Ss ve Academics Admisions wna Aid Campuntita Resesrch About

* 67/% don’t use them

* Main barriers: unclear ROI (28%)
and budget (24%)

* Users: Mostly FreeWill

GIFTS BY WILL OR TRUST
ey o TR

Adoption is still limited, but

perception of value is mixed. Budget o | Talkto Us
and clarity issues prevent wider = =) ey
upta ke. R &

Giving Docs

A bequest may be right
Not Sure Where to start? foryou if:

Donor-Advised Fund

8/28/2025 © PG Calc 2025 10
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PG C&’lc- e Size and type of programs surveyed?

T}

UC Irvine Legacy Connections

Representation Dominated by Higher Ed (38%) | ' 5 —

« ) ' b v —m
44% are “teams of one UmmeE Cadl
30% have 2-3 staff e
22% have 5+ staff

Most planned giving programs are lean—
marketing capacity is constrained.

8/28/2025 © PG Calc 2025 11
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avne  Advice & Cautionary Tales

* Donor-centered messaging: Sell the impact and legacy, not the
product.

* Consistency matters: Ongoing communication is key (postcards,
newsletters, surveys).

» Stewardship before marketing: Don’t overpromise without capacity
to nurture donors.

* Surveys & events work: Especially targeting women and high-net-
worth donors.

* Messaging alignment: Ensure materials reflect your org’s voice, not
just vendor boilerplate.
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avve — Key Trends & Takeaways

« Simplicity + Legacy Language is Winning = Donors respond best to
easy, mission-centered options.

* Print Outperforms Digital » Postcards and print newsletters drive the
most engagement.

» Estate Planning Tools Still Emerging » Budget and ROI concerns limit
adoption; Need a new player.

« Capacity Constraints » With most teams 1-2 people, outsourcing and
vendor support play a big role.

» Stewardship is Critical » Marketing without stewardship risks donor
trust.

8/28/2025 © PG Calc 2025 13



Your Questions Answered

What is the best way to
promote new gift
planning website?



YOUR
PARTNER

IN PLANNED

svis — Promote a website

Tell Me More @ Brandeis

O Yes, please mail me my FREE Estate Planning
Guide

O Yes, plesse emauil me my FREE Estate Plaaning
Guide

0O 1would tike infors
future of Heane

O 1hawe s

atiol

Make a Plan — Make an Impact

i 1

 BrANDENE
[1975) 1979

1987 =
Basdels RANGELS

Although the idea of estate planning can be
intimidating, even a simple estate plan can provide
youwith peace of mind. It's reassuring to know your
wishes have been made cdear

MAL]

AOE WAL BE PAD @Y ACORE S3EE

With a proper estate plan, you can

ds of your loved ones and honors your
Pl passions

o Take care of your immediate family and friends

T -

o Getyour property to beneticiaries quickly We are here to help you enjay pesce of mind while

e G e

INSTITUTIONAL ADVANCEMENT

DRANDEIS UMVERSTY
126
0

WALTMAM MA 024548048

BUSINESS REPLY

making a lasting impact al Brandeis. For more ix

o Flan for Incapacity information con To request your paper or digital copy 5 %§

* Joul Caron-Gyvan of the estate planning guide, b iz
+  Ease the strainon your loved ones Executive Director, Flanned Giving return the response card 3
’ 7817367719 ure 3
o Reduce axes oo your estate Jearltoagysanibrandeis.edu Ortod load your guide, visit H

I

Help support Brandeis University plannedgiving.brandeis.edu/estate

8/28/2025 © PG Calc 2025 15



Where do you start with
Social media marketing?

Do you have managed pages or groups related specifically to PG?

8/28/2025 © PG Calc 2025 16
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SUCCESS

Donor Stories

: L 1 A
d_;? COLUMBIA | 1754 SOCIETY

Impac

Giving Back, Giving Forward, and Leaving Your Legacy.

When you make a legacy gift to Columbia, you pave the way for future generations to be
inspired, feel empowered, and ultimately to flourish. It can completely transform the heights
Columbia students, faculty and researchers can reach. Donors are a diverse group with uniquely
personal reasons for supporting the university. Explore their stories and experience the impact
a single gift can have on the future of Columbia, and the world.

Impact Makers

© PG Calc 2025
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How effective are planned
giving nhewsletters?

Print and digital

8/28/2025 © PG Calc 2025 18



How should we ramp up our
messaging when this has
traditionally been minimal
In our organization?
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PG C&k- GIVING Inserts get stuffed

SUCCESS

Hope'H_e'alth'
Creating a
Legacy at
HopeHealth:
Ed Jankowski

When Ed Jankowski's wife, Joyce, was diagnosed with cancer and suffered a stroke, he retired
from his career as a federal civil servant to care for her. Throughout Joyce's illness, Ed never
left her side, even when she received hospice care at home with HopeHealth. After her
death, Ed's HopeHealth grief counselor helped him process his grief. Ed gives monthly to
HopeHealth and has made a legacy gift in honor of the care Joyce and he received.

“This is an organization | am proud to support. You can name HopeHealth as a beneficiary of an
insurance policy or annuity, or give through an IRA distribution. | decided to do all three. My legacy
gift will help other families.”

If you're interested in discussing a legacy gift to HopeHeatlh, contact Suzanne Fortier,

Chief Philanthropy Officer at (401) 415-4690 or email SFortier@HopeHealthCo.Org

8/28/2025 © PG Calc 2025 20
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SUCCESS

Let them ask for more

‘To learn more about charitable gift
annuities or other ways to make

I would like more information on:
[ Charitable gift annuities

[Cg';it"é‘e":'ned Scientists

I Tell Me More

[ I'would like more information on ways to include

Chidren's National in my wil, frust, or other estate plan.

@ West Point

Name(s] Class Year
[ | would like a personalized example of how | can Mdrses
benefit from a charitable gift annuity based on the i e
following date(s) of birth and in g
the amount of $. § HomePhone

Email Address

&
your imp?ct with UCS, please Beneficiary age(s)/date(s) e i
return this reply card or contact: of birth: I have akready included Children's Nafional in my ] i
UCS Planned Giving Team estate plans. % 3
(617) 301-8095 Sample gift size(s): o 5 =
plannedgiving@ucsusa.org i
Address s (h, Please send me:
You can visit act.ucsusa.org/CGA o [J a copy of your Charted Giving Plans
or scan the QR o [[] Leaving a gift in my will, trust, City/Sute/Zip £ booklet
code to calculate E E or retirement account. I 3
your personalized 7 Email Address (if changed) b s P . ‘
benefits. - 's []1 am pleased to inform you ? lam mu'mmd inlearning more about:
E]H that I have included UCS in Fhone ] [ planning my estate
my estate plans. City, state e 3 [ a gift by will or trust
= [J a charitable IRA distribution
i 2 [ a gift that provides income for life
Yes, | would like to learn how | can make Eal 5
a gift that | never imagined was possible. 5 1am pleased to inform you that:
o ) g
[ I'would like to speak with someane about making a gift through my will, life insurance, or retirement TERpTONE 5 031 have included West Pointin my estate

plan assecs

[J Please send me information on how to include Martin Health System in my future plans

plans.

[ 1am considering including West Point
in my estate plans.

[J I would like to learn how to make a gift and earn income for life
[ I have already included Martin Health System in my will

Contact Information Update

If you have any questions, contact:

Get Your Estate Planning Guide 2 P
West Point Association of Graduates

Visit giftplanning.martinheaith.org/guide

Email Planned Giving Office
¥ pianning guide. 845.446.1627
Teleph
clephone plannedgiving@wpaog.org

Visit our planned giving website at
giftplanning.westpointaog.org

8/28/2025 © PG Calc 2025 iz 21
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SUCCESS

eral Brigham

Jenny R. Papageorge, CAP Planned Giving
She/h er/hers :;‘;:«uu;::nun ;I SION: LEAVE A LEGACY OF

Director of Planned Giving, Development COMPASSIONATE CARE

Cooley Dickinson Hospital

Cooley Dickinson VNA & Hospice

30 Locust Street, Northampton, MA 01061-2942
T 555-555-5555, F 555-555-5550 S T
cooleydickinson.org/giving Charitable Gift Annuities

Giving Options

Interested in a gift that provides you or a loved one with payments for
life? Ask me about our Charitable Gift Annuity Program. A churitabe 5 oty condd be nght foryou

Lita Incoma Gifts

)

ll

How Your Gift Helps

8/28/2025 © PG Calc 2025 22
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As you look back fondly on your st.
Sebastian's days—on your teachers, coaches
and classmates—think about how you can
help ensure future St. Sebastian's students
have an education that is just as exceptional

and life-changing as yours.

If education changes lives then charitable gifts
to-education help make that change possible.

Learn how a charitable gift to St. Sebastian’s,
like a bequest in your will or living trust, can
match your goals, values, and what you hope
your lasting legacy will be.

For morc information about gt planning and
including St. Sebastian's in your estate plans,
contact Ed Davis '65 in the Office of Planned
Giving at 781.247.0158 or ed_davis@stsebs.org
or visit plannedgiving stsebs.org.

ST. SEBASTIAN'S SCHOOL
Rev. Charles D. McInnis Society

© PG Calc 2025

Magazine ads [Annual Giving Report/Alumni News]
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Is it effective to base a
marketing calendar around
themed time periods?

like Make-a-Will Month?
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avne > Make-a-Will Month

SUCCESS

Tell me more
1 WOULD LIKE INFORMATION ABOUT:

£) Making s bequest to AMC

Con

The Power of
Planning

gy BE
(9 OUTDO?RS

e wiys | can AMC iy my

O have niready included AMC in my
estate plan. Please send me info on the

August is National
Make-a-Will Month =

Create Your Legacy Today 3
Did you know August is Make-a-Will Month? It serves as an annual I

reminder that your will is the key to your legacy and protecting your
family's future.

A will is your opportunity 1o siy who neceives what from your estae

Surprisingly, the majority of people die without & valid will. Without & aritable bequest in yuur y o
will, state law will determine how your estate is distributed-evenif itis AMC fo 3
not whist you intend. and understanding of the cutdoors, whike cO™
preserving fleahdity to modify your 9 -} -] 2
A charitable gift in your wil-a charitable bequest-is an easy and your ciroumstances change §£ag
flexible way to support the Appalachian Mountain Chub and protect the 20 s5n
outdoors. You can give i dollar amount, specific itenms, or desianate & Wy hinve already named AMC in your will, c ? a°
percentage of your estate. you will ket us know so 48 & é
that we can be sure to fulfill your wishes and g3
1f you already have 2 will, you can add a gift to AMC with a simple welcome you to the Summit Trust i ': :" &
et $8ok

I you would like more information about how you can make a
chantable bequest gift to AMC please contact:

Stephanie Schivle
sschicle@outdoors.ong, 617-391-6638
To learm moee, visit us online at

Tegacy.

8/28/2025 © PG Calc 2025 25
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PGCalc :<.

Treasire Coast Hospice

A ' :
Please join us for a special presentation:

Don't Let
Taxes
Steal Your Legacy

Al Tressure Cosst Hospics
1201 SE Incian St Stuart

Light refreshments wil be provided

To RSV scan the OR cods, cail Ashlay
HaUghon at 7724034504 OF vt s

This pressntation ks provided froe of charge by local
professionals to help aftondoes issrm woys to protect
thair logacy.

A5 2 community-based. not for-profit hospice, Treasure

stages of life,
‘exdracrdinary. quallty end-of-life care to our
since 1982

We are grateful for your support!

8/28/2025

Market your events

COUNT ME IN! @uv‘.‘;n;‘
1 am interested in attending ol N,“Iw

O September 14 - Estate Planning—Fact v

ach & Learn —Estate Pl

wat bow | can include

chxinry devgnation

Join us for three Lunch & Learn informational sessions in 2022.

July 19 October 25
Friends Forever "—Estate Planning for Luanch & Learn—Estate Planning doesn't

September 14
Estate Planning—Fact vs. Fiction

encr bebween cotate planning

Yau are inuvited ta
Oregon Humane Society

© PG Calc 2025
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GIVING
SUCCESS

LOVEL:

eave your mark on Loyola
3 D

e Dartmouth
AEDICINE

StHOOL OF MEDICINE

CELEBRATE YOUR
REUNION WITH AN

H
°
°
=
=
L
B
3
3
=
<
B

Make special anniversary gift

50TH REUNION GIVING - -

AMILESTONE GIFT

our SOth Reunion s & tims to raflect o your Loyols
fassmates, and celebeate

£ they begin their ows

s to Consder

> Baretciary Dengraner
U e eeer sty
ot pait-sp b impsrec

Ovartavhs Gitt Anruay e

pruml mzene guarsnteed fiass sy

Did you know plannad gts aisa count f
Reunion guing? Whethar you're rea
clnerod BTt oe poss want 10 tall ug ab
already made, it's a groat way to mabe a

CLASS OF 1974 50TH REUNION CELEBRATION
MAY 3-5

Don't miss this memorabie weekend 19 refiact,
recennect, and celebeate yeur boad with you classmates
and alma mater.

RngStter al Lirpoia wdfalumes

START PLANNING NOW |

To learn maore, phasss contact

Your S0t Raurion g1t it 8 vete of confidsnce in Loyol
e st b s futur, Papbog it

Mary L Mazresa
Ansistant Vice Presidmnt, Majer Gifts
mimazrecaioyolsiu

A10-677-2797

yhasnds 1o expenence the impast
wducation s oely Loyols cn

TO BENEFIT THIS YEAR, ACT
BY DECEMBER 31, 2020

© PG Calc 2025

START PLANNING NOW

27



YOUR
PARTNER
IN PLANNED

avve - End of Year Giving

UNIVERSITY OF
CENTRAL FLORIDA

Tell Me More

| would like more information on:

UNIVERSITY OF
[Ed CENTRAL FLORIDA

[ A gift of appreciated securities

in my wil
] A gift of life insurance
[ Gifts that provide income

STRATEGIC

AND FOR
THE FUTURE

KEEP REACHING FOR THE STARS

Your gifts will help UCF continue to provide educational experiences for future generations of Knights. iR
When you join other like-minded UCF donors who recognize the power and promise of higher education,
you can make a difference.

Place
Stamp
Here

WANT TO MAKE A GIFT FOR THE FUTURE?

A Gift In Your Will
Retain control of assets during your life
while preserving flexibility in case your
circumstances change,

Gifts That Pay You Back
Charitable gift annuities and remainder trusts

WANT TO MAKE A GIFT BEFORE 2022 ENDS?

UCF Advancement | UCF Foundation, Inc.

pay you income for life, offer tax savings, and F

3 create a future gift. 3

year is an especially tax-smart gift. You receive £
Glve With Your IRA Qualified Charitable an income tax charitable deduction equal to the Life Insurance g 9
Distribution (QCD) full market value and avoid capital gains tax on Donate paid-up policies no longer needed or = @
If you are 70% or older, you can make a tax-free the appreciation in value of securities that you add UCF as a percentage beneficiary. g ™
qift of up to $100,000 to UCF directly from your contribute, g @
IRA account. A GCD counts towards satisfying the 82's
required minimum distribution and offers great tax ~ Donor-Advised Funds To learn more about making a gift, xd3
savings even if you do not itemize i The ised fund (DAF) is becoming an contact: 325
increasingly popular way to simplify your year-end Kathleen 525
Use Your Appreciated Securlties charitable giving. You can make an outright gift by Assistant Vice President, Gift Planning fqa0

Even if they have lost value recently, giving recommending a grant to UCF or designate UCF as

407.8821237 or kathleen.hagerty@ucfedu
appreciated securities owned for at least one the remainder beneficiary of your DAF account. uct.giftlegacy.com

8/28/2025 PG Calc 2025 28




Any suggestions for
marketing CGAs,
especially DGAs?
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GIVING It’s why rate charts work..
SUCCESS

CONFID

Baystate Health
Foundation

280 Chestout SL Springfield, MA 01199

A GIFT THAT
PAYS YOU BACK—

Now with
Higher Rates!

| want to help save lives
and advance care.

NEORMATION ABOUT:
Charitable gift annuities

Funding a gift annuity with stock

The Healthier Tomorrows Campaign

Other creative ways to give and save taxes

ooaoo

Make a Gift, Create an Income Stream for Life

Many donors have seized upon the power of a charitable gift annuity in generating income, saving 6’6wa assets | ‘ ‘ |
¥
Gift

taxes and making a meaningful gift. With rates the highest they have been in 15 years, now is a ¢
terrific time to explore this gift
Annuity fo Baystate

Health
Income tax deduction Foundation
Fixed Payments

Donor(s)

Here's how one donor did it

+ Sarah created a charitable gift annuity with Baystate Health Foundation to
sSUppOrt cancer care.

« Sheincreased her dependable, fixed income for life with the secure gift
annuity payments.

Sample rates based on $10,000 gift

seem

+ She also benefitted from a sizeable tax deduction the year of her gift and

To see how a charitable gift annuity could work for you, and receive a personalized gift illustration,
please contact Kylie Johnson, CAP at 413-794-7789 or Kylie.Johnson@BaystateHealth.org, or
visit planmygift.baystatehealth.org.

)
<
= ¥z
E o
other tax-saving opportunities. : EE 2
« By funding the CGA with highly appreciated Microsoft stock, she reduced ogl 2 ¢ &
her capital gains tax and trimmed her exposure to market fluctuations. 65 57% $570 $3,800 E: § 3 g
+ Best of all, she created a ribute to her late brother with a gift 1o bring the 70 6.3% $610 $4,000 wilizz
best in care to cancer patients. 75 70% $700 $4,360 0 E 2 E
Sfag
80 81% 810 4,700 Wwlgzzsd
A charitable gift annuity is a powerful way to establish a meaningful legacy, save on taxes, and : $ $ Z pwoE
help ensure the vitality of Baystate Health well into the future 85 91% $910 $5.410 0 EEB2
90 10.1% $1010 $6,230 2 ELCE
o R
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GIVIHC R Personalize Marketing with BatchCalcs

I Why Use BatchCalcs?

& Individualized Calculations: Deduction, annuity
rate, annual payment, tax-free portion, and duration
& Flexible Inputs: Target amounts can vary by donor

or be fixed across the mailing

&l

Output Options: Receive a data file for mail merge

4

Add-On Value: Include a Summary of Benefits chart
with each illustration

8/28/2025

MCPHS

UNIVERSITY

[Date}

[Name]
[Address)
[City, State, Zip]

Dear [Salutation],

Lorem ipsum dolor sit amet, consectetur adipiscing clit, sed do ciusmod tempor incididunt ut labore ¢t
dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut
aliquip ex ea commodo consequat. Duis aute irure dolor in reprehenderit in voluptate velit esse cillum

If, for example, you were 1o create a $25,000 cash gift annuity, you could receive [SPayment] in
annual payments, and a federal income tax charitable deduction of [CharitableDeduction] in the year
of your gifl, at an annuity rate of [PayoutRate]

&
o canh @

XX% Remainder lo
Gt Anruy MCPHS

$X00XX Income tax deduction
$00XX Annual Wetime paymants
$00X Tax-free porion for XX Years

Paymants mada for fe of annuitants ages X and X

[Name]

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut labore et
dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut
aliquip ex ea commodo consequal, Duis aute irure dolor in reprehenderit in voluptate velit esse cillum

With appreciation,

G

Marguerite C. Johnson 61
Senior Vice President and Chief of Staff

Pt U you have questions, please feel fr
lonny ownleyGrmeph. e, phowe: 817,

o contact Lomny Tiwnley. execntive directon of development operations - email:
250, website: legacygiving mephs edwiga

Bosten, MA Campys | 79 [angwona

© PG Calc 2025 31



Any proven strategies to
encourage documentation
of Estate Commitments?
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PG Calc 3. Find intentions

ARE YOU
A SECRET
ADMIRER?

ARE YOU A
SECRET ADM

Grinnell College

A ! RO Y . £
Secret Admirer TR s (o | N £ |5
OF KLINE GALLAND? - v d Tt o i A~ Loiog AT %
et e USSR £\ €W\ B R T
A " Brandeis—A journey of 75 years and counting... £+
You're Invited to Join A = . . o (LY N Rl b 2
e Bellarmine Society P k. 4 £ ™ RS 3 ‘ ;‘ Fe Are you on Pgard?

8/28/2025 © PG Calc 2025 33
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e coumsia o

Tell Me More

[ | would like more information on
ways to include Columbia in my
estate plans.

[ | am pleased to inform you that |

have already included Columbia in
my estate plans.

]
e H
v
£
e H
. - H
Ciry Suane 7o 3 <
Raise your hand.
|
Teieghone § o | O e T Dlar i 01 Piere Dutreux experimenting an the
-} COLUMBIA | Office of Gift Planning dinknahied provity pull Gmertud Iy i oo
i the Amandsen Sea, West Antarctica:
Phots credi. D Joson Gobo
g ge
o5 9
Let us welcome you. . TET
By telling us that you have made future s, : q
plans for Columbia, you become a member of I'm plamng HEL gift now
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How can we optimize
emails to best get the
attention of our
constituents?



YOUR
PARTNER
IN PLANNED

svive — Unlocking Email Open Rates: 12 Subject Line Tips

Create Uniqueness — Give Donors a Reason to Pause

Your donors are constantly bombarded with emails — many of which look, sound, and feel the
same. To stand out, your subject line needs to break the pattern. When it feels fresh, unexpected,
or thought-provoking, it triggers curiosity and encourages the reader to learn more.

In planned giving, that means moving beyond the usual phrases like “Planned Giving Update” or
“Your Legacy Matters.” While accurate, those lines rarely excite. Instead, give your subject lines a
creative twist that invites exploration while still aligning with your message.

Effective example:
Can | pay you for life?

Why it works:

« It's surprising and a little provocative

« Itintroduces a benefit (payments for life) without giving too much away
+ Itteases a charitable gift annuity in an engaging way

Other strong options might include:

« A smarter way to support what you love
« How a gift can pay you back

« Your IRA can do more than retire

Guidelines for success:
« Be bold, but stay true to your audience
« Avoid misleading claims — uniqueness is about interest, not gimmicks

» Test subject lines that feel like a “new idea” or a lesser-known option (e.g., DAFs, beneficiary
designations, CGAs)
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How does one address
planned giving
marketing to those
that don’t understand
planned giving?
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avvs — What is planned giving anyway?

AW

AND POWERFUL

Itis a simple idea, yet a remarkably powerful one: Start today by downloading our FREE Estate Planning
Guide from our new planned giving website at
Education changes lives. lannedgiving.bennington.edu/guic

Making a planned gift can change the lives of The planning you do today could change the lives of
students, and be one of life's most satisfying Bennington College students tomorrow. For further
experiences. information, please contact:

Learn how a charitable gift, like a bequest to Lauraine K. Goldberg

Bennington in your will or making Bennington a Senior Director of Planned Giving

beneficiary of your IRA, can match your personal Phone: 802-440-4367

legacy goals. Email: Igoldberg @bennington.edu
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How much is too much
planned giving
communhnication?
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avve — Know you donors

. W
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How to incorporate
Al into our marketing
efforts?

In what ways can we use this tool to maximize strategic
marketing?
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What is the most important
thing a small shop should
focus on with implementing a
planned giving program?
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avve Do They Know You Exist?

(Q &= [

Tell Me More FoukibaTion

[0 1am interested in learning how to make a gift
by will or trust.

[ 1am interested in learning about other options for
including Cal Poly Humboldt in my estate plan.

I have included Cal Poly Humboldt in my
estate plan

It’s Simple. And Powerful.

PLAN YOUR LEGACY

ao ; o TR

Plan Your Legacy The 1913 Legacy Society

Making a planned gift can change lives and be one of life's most The 1913 Legacy Society honors donors 5

tifyi . who have designated Humboldt in their 5

gra fylng experiences. estate plans and whose spirit of generosity g

A charitable gift to Cal Poly Humboldt, like a bequest in your will or living trust, can match will support future generations of shidents, w g

your personal legacy goals while helping us continue the Humboldt tradition of teaching, Members of the Society are all donors who 2 § =
research, and learning. Your generosity will ensure that students experience our distinctive, have designated Humboldt ‘“7&'9"“"'"- -E % b
hands-on education for generations to come. trust, or other planned gifts. Like Humboldt's 7 E # 2
original benefactors, members of the =830
By supporting Cal Poly Humboldt with your philanthropic donations, you support our 1913 Legacy Society have made a vital 2 § aa
" efforts to provide a positive, meaningful educational experience. commitment to the future of this institution. 3c £8
o8 -

To learn more about making a planned gift, contact the Foundation and Development
Offices at giving@humboldt.edu or 707-826-5200. Become a member of the 1913
Society today by telling us that Humboldt
is designated in your estate plans.

b
\
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Which types of marketing
work best with different
age groups?
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SUCCESS

PG C&’lc- SIVING Stages of Giving

 21-54 Cash, Bequests, Beneficiary designations [simplicity of giving]
* 55-69 Appreciated securities, DAF, DCGA [retirement]

* 70+ Retirement assets, CGA, QCD, CRT. [legacy and tax avoidance]

JOYFUL GIVING.
GRATITUDE.

.’ 7 7.‘7‘..:.;-;&5 ,I
w0 -
Giving Made Easy !

= = B
SR e e S

-

AWAY TO GIVE AND RECEIVE...

Support a Cause Close to your Heart
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Would appreciate any
advice you have on
mailing lists and
segmentation of lists?
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SUCCESS

PG CGIC SIVING Target indicators

The traditional planned giving indicators are:

Primary Planned Giving indicators:
Frequency of giving
Longevity

Age
No heirs
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PGCalc 7% Questions?

To ask a question click the
Q&A button at the bottom

Andrew Palmer
Senior Director of Marketing Services
apalmer@pgcalc.com
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