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« Eight Trends in Marketing for 2014

* For-Profit and Non-Profit

* Planned Giving
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Planned giving marketing

@Aﬁmct
Stewardship

Donors

Educate
rospects
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IS YOUR JOB
YOU?

We may accuse each other of exaggerating when we say our
jobs are killing us, but it might not be that much of an
exaggeration. Dozens of studies over the years have linked
job stress to increased incidences of disease and death.
Discover who is most at risk, what causes workplace stress,
what the likely consequences are and how both employers

and employees can reduce the problem.

WHO IS AT GREATEST RISK FORWORK-RELATED STRESS DEATH?
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Trend (1) Visually oriented design

« Easy digestible image-centric content

 Articles with images receive more interest

* |Images engage your audience
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(1) Visuals are a key to your marketing

30 YOU'RE SAYING

PEOPLE LIKE
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(1) Infographics
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(1) Work stress infographic

DEATH FROM OVERWORKING

YT
ARfRS -

executives and engineers die
annually from being overworked.

HOW EMPLOYERS CAN
REDUCE JOB STRESS

Align workload with
capability and capacity
of workers

Make room for workers
to grow and use talent
° ° in their positions

-~ / o Ensure all workers

know their job
~ responsibilities
' i Let workers have a say
in changes related to
their jobs

HOW WORKERS CAN
REDUCE STRESS

5 \'
Exercise often .\
Get enough sleep @———

Employ relaxation
techniques

Communicate with g7
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(1) Tufts gift planning infographic
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UNIVERSITY

Tufts initiated the
project and
created the copy.

It was illustrated
by John Martz.
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(1) Gift diagram and calculator

@

o e

Donor(s)

" Gift Annuity Remainder to

| Humbolt

Income Tax Deduction
Fixed Payments

Personalize This Diagram »
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(1) Interactive infographic

' 4 $100,000 g
g Cash @

5.8% Remainder to

75yearsold = ™ " Gift Annuity Humboldt

$45,772 Income tax deduction
$4,373 Tax free portion
$5,800 Annual payments

Donor,

Personalize This Diagram »
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(1) Google authorship

What Is Planned Giving? - Nonprofit - About.com
nonprofitabout.coms ...» Glossary>P-Q ~
by Joanne Fritz - in 2,397 Google+ circles
The heart of planned giving is a simple bequest program but can be much
more sophisticated with a number of more complex financial instruments.

Planned gifts | Ways to give | Giving to MIT
giving.mitedu » Ways to give ~ Massachusetts Institute of Technology ~

When you make a planned gift to MIT, you and/or your beneficiaries (age 50 and up)
receive payments for life. Upon the death of the last surviving beneficiary, ...

Giving to Columbia: Planned Giving: Overview
www.columbia.planyourlegacy.org/ ~

Pave the way for future students, faculty, and pivotal projects at Columbia University
through Planned Giving. Every day, Columbia University and its alumni ...

Searches related to planned giving

planned giving brochures planned giving statistics
planned giving resources planned giving design center
planned giving marketing planned giving jobs

planned giving program  planned giving council

GO»-\‘.u,h.)-.xjm,‘1-;3Ua.fmgle >

12345678910 Next
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(1) Three leading trends in web design

e Clean design
 Easy to use

« Credibility of fresh content
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Trend (2) Less Is more

=

LESS IS MORE.
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(2) Keep your message simple

The benefits of giving clear
Not too many options
Access to Information easy

Make contact process simple
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(2) If one starburst works... try six!

We Provide Great Service, Excellent Work and Bargain Prices!

ﬂmmmmmmm
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(2) Simple direct mail

With a Charitable Gift Annuity, you can support
Bishop Fechan and receive benefits in return:
> Oependable, foed payments for I
> payments rocehved partially froe of tax
> charitadle doduction In the year of your gift

It you would B 10 arn meee, pisass contact e Coristopher
Servant & 508-228- 1411, cservart@bishopfeshan.com

= mg= Create A Legacy At Bishop Feehan With
G |ﬂ: An nu |t|es A Gift That Pays You Back ORI ... oo s SOOI
A \

g e
e A

- o

L in

o
N e an

Vim0 900 o e 3y e drwor Dol 1 @ Acwoem e B OWNol
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(2) Simple visual design

© 2014 PG Calc

BiIsHOP FEEHAN HIGH SCHOOL

ABOUT FEEHAN # SANCTITY # ADMISSIONS # ACADEMICS  ATHLETICS # STUDENT LIFE * SUPPORT BFHS # ARTS # ALUMNI

PLANNED GIVING Planned Giving
Why Give?
Create Your Legacy
How You Can Give?
What You Can Give?
For Advisors

Contact Us

Bishop Feehan High School has an
Advancement Office that is committed to Talk to Us
*advancing” the mission of the school, which

Iinvolves financial support, public relations and 2 8 Our Office of Advancement »

community involvement. As a parent, alum,

or friend you are asked to partner with us in = Call (508) 226-7411

one, if not all three of these goals.

As a Catholic school, Bishop Feehan does not
receive any federal or state funding;

therefore, it must charge tuition to exist. As a Catholic school committed to providing a
quality education to all who desire it, and not just those who can afford it, Bishop Feehan's

tuition ranks as one of the most affordable schools in New England!

Your generosity makes it possible for Bishop Feehan to continue its unigue tradition of
teaching, research and learning. Donations to Bishop Feehan help us provide students with
an invaluable one of a kind academic experience and memories for a lifetime.
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(2) The 300 million dollar mistake

REG'LTIR Q

Less clicks equals more conversions
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Trend (3) Testing

There iIs no failure. Only feedback.

© 2014 PG Calc Trends in Marketing Planned Gifts




PG Calc

(3) A/B or split testing

N N NS NS
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(3) Popular A/B tests

 Headline
e Call to Action

* Layout
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(3) Headline, subject line, bullet points

The four U’s:

Urgent

Unique

Useful

Ultra-specific
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(3) What to test?

© 2014 PG Calc

ONE LAYOUT

OO @@

One Call To Action

Get Your Free Trial
(/ N

BB maces

Upright

Want to be as happy as
E -
o

CA Ay

ANOTHER
LAYOUT

Another Call To Action

Click Here For [nstant
&~

Text Only

The world’s fastest laptops can’t be
found in local store.

Click hem learn where to get them

Angled

Want to be as happy a5
this guy?
£\

Blue Underlined Text

False Border & Dropshadow

Have a fresh hamburger
P delvéred to your door
every day.
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(3) Call to action testing

Enter Your E-Mail Address Below

Iynu@company. com [ Send My Free Report }

We Value You Privacy!

Enter Your E-Mail Address Below

|you@company.com | [ Send My Free Report |
T)) MeAfee’
SECURE
TESTED 01-0CT

We Value You Privacy!

23% more conversions adding the security icon
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(3) Test everything

YELLOW © RED © BLUE & GREEN

OPTIMISTIC AND YOUTHFUL ENERGY >msmmu ).mocmnmm
OFTEN USED TO GRAB INCREASES KEART RATE TRUST AND SECURITY THE EASIEST COLOR FOR THE
ATTENTION OF WINDOW CREATES URGENCY OFTEN SEEN WITH BANKS AND EYES T0 PROCESS
SHOPPERS OFTEN SEEN IN CLEARANCE BUSNESSES USED IN STORES TO RELAX

£ ORANGE © PINK © BLACK © PURPLE

)m >m:»om >mmn.uoam )tuorown!wuu
CREATES A CALL TO ACTION: USED TO MARKET PROOUCTS USED TO MARKET LUXURY OFTEN SEEN IN BEAUTY OR
SUBSCRIBE, BUY, OR SELL TO WOMEN AND YOUNG GIRLS PRODUCTS ANTI-AGING PROOUCTS
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(3) The testing tips

e Test one thing at a time
« Record results

* Manage expectations
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(3) Institutional testing notebook

 Why, and what happened

« Short pre-test & post-test summary

* Numeric results, interpretation & suggestions
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Trend (4) Content marketing

Question...

Which is more
important:
content or

design?

bokardo.com & Joshua Porter
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(4) Educate, engage & entertain

« Planned giving awareness

« Show why donor support makes a difference

 Build trust and credibility
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(4) Content builds awareness

IFYOU COULD JUST CREATE COMPELLING
GONTENT THAT EVERYONE LOVES...

i
’

THAT WOULD BE GREAT
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INBOUND MARKETING ©
traffic.
. -" avertising

PROFESSIONAL SERVICES Captivate with

rich content that
makes a human
connection.

* video, blog

Offer valuable
advanced content.

CONVE Rs ATION Create a

connection.

* calls-to-action

¢ landing pages

COMECTION Nurture prospective

clients

COMMUNITY

Capture the
opportunity and

build a community

L(j)zeat content tll the very Last dzap/
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(4) Newsletter articles are valuable

Anton R. Fried, MD Legacy Gift Endows
Chair of Department of Medicine
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Pla"“‘;d Review and Update Your Estate Plan
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(4) Email too!

HOSPICE A Y
HAWAI'T 1] ¥

r \‘L_'..* 1

AV 4 "

| | y -'/,/’ ;

VOLUME 341
JANUARY - MARCH 2013

On Oahu:
860 [wilei Road * Hoaol
Tel: B08-924.5258 B

On Molokal:
PO Bax &8 « Kaunakaksi, HI 96749
Tel: B08-553-4310 » Fa: B08-55) 5051

Board of Directors

Cluirpersca
Mclanie King

Vice Ohair
Gwen N, Ouye Yokots, MPFH
The Quoen's Medical Cemer

Presidere & CPO
Keaaeth L. Zeri, RN, MS
Viesprce Harwant

Secretary
Creighton K.X. Lis, MBA
Havuim Bectic Infusyics

Treasurer
Glena Sacyoshi
SH Consilting, LLC

Jea Cashanevich
Pali Mo MoSical Cester

Barbars Craft, RN, BSN, MBA
Kapuolani Modical Center for Women &
Children

Lori McCarney
Coldwell Banicer Pacific Fropestics.

2 (W - A ‘/-. \ _\ 'y ryi
QUARTERLY ONLINE NEWSLETTER 7[' 7 fa/%;/

] BRING HOPE + REDUCE FEARS + IMPACT LIVES

Hospice Means Hope: Our Hopes for the Future

When Hospice Hawaii was established in 1979, it was in response to a grassroots
movement across America o find 3 better way to care for people who were
dying. In fact, discussions about the organization began with weekly meetings at
the dising room table of coe of our founders, Rose Ann Poyzer. The ides was to
find 3 way to provide care to those on their final journey fe that combined
wal support along respect and dig

President’'s Message

@ ‘ 7 ‘ AT/ ‘, .
HOSPICE s E A
HAWATT | /A /

o X
!
1

L=/ /4 "/_
L e
BRING HOPE + REDUCE FEARS « IMPACT LIVES
What's your Inspiration?

The start of a new year is a souree of inspiration - a new beginning and a chance to tackke the things we didnt quite gt 1o
in the preceding year. One of those yet-to-be-started projects may be orgnizing your affairs and putting sn estate plan in
place. This is one of the most important g@ifts we can give ourselves and our loved ones, but it can be a hard project to
begin. Everyone needs:

A will or revocable living trust
An advance health care directive
A health care power of stto
A general durable power of attomey

Donors tell us when they put these documents in place, they experience great peace of mind. When vou create or update
your will or living trust this year (we are optimists at hean'), please consider including a boquest gft 10 Hospice Hawaii
It's easy to do and so important. You know the significance of the compassionate care we provide to patients and families
dunng their greatest times of noad. and your bequest @it will help make ths possible i the future. Here's sample bequest
language you can share with your attorney

*1 hereby give fo Hospice Hawaii, a Hawaii nonprofit corporation whose principal office is located ar 860 Iwilei Rood.,



PG Calc

(4) To send or not to send...

Is your email a good read?

|s the audience taking away anything?

Can they get the same thing anywhere?

Don’ t be afraid to be real

© 2014 PG Calc Trends in Marketing Planned Gifts
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SOCIAL MEOwWDIA EXPLAINE

| LIKE I'M PLAYING WATCH THIS I'M VERY HERE'S A HERE IS | FREAKIN' | WORK | AM THIS IS
MY CAT WITH MY VIDEO OF SKILLED HIPSTER HOW TO HATE THIS FOR GOOGLE LISTENING WHERE |
e CAT MY CAT ATTRAINING PICTURE TRAIN YOUR CAT FOOD AND | HAVE T0 THE SONG GOT MY

.‘ CATS OF MY CAT (ATTO A CAT “SOFTKITTY"  CATHOODIE
R EN N A M

" -';"\ hq‘ :{‘,n 3 4 3 oy

e %ﬂ&y . “’»{%
(A) AVALAUNCH :

7
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Trend (5) Social media

« Social is not for every office

* Piggy back on existing efforts

 |It's best for awareness and stewardship
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(5) Is your audience on social media?

SOCIAL MEDIA?

.y

4 X

'. " : i:'

s memecrunch.com
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(5) Baby boomers are here...

e 65+ are the fastest-growing group

« 45 to 54 are the fastest-growing on Facebook
and Google

« Boomers aging with technological
sophistication
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(5) Facebook

-

American Red Cross - 555,662 like this

September 12 at 1:20pm - @ ‘ & Like |

Today's #NPM13 tip! Weather can change fast, and a battery-powered or hand-crank radio
may be your only way to get information on what's happening outside. Do you have one in
your kit?

Have a battery-operated radio
that carries NOAA Weather
Radio stations

Like - Comment - Share 214

4 1,068 people like this. Top Comments v
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(5) Instagram

natgeo

11 months ago

What's in Michael Yamashita's #FlipsideSport?
ayamashitaphoto @loweprobags @thephotosociety
#videogram #cameragear #stopmotion #lowepro

@ paoclaastorga10, deathtogee, manopoha and 57.8k

brian_di_walker
@iamthekartel
fhhad_

A s
azalibubble

a@yackO come on!

elvis_basto
@anieepat mira |

anieepat
aelvis_basto quiero unol][]

hasan_kilani
@a_majali2003hotmailcom

samthakali
@ngtuptsewang

F3
2]
o
(S
2]

© 2014 PG Calc Trends in Marketing Planned Gifts




PG Calc | Invested in your mission

(5) Pinterest

Pinterest

UNICEF in Emergencies State of the World's Children... UNITE FOR CHILDREN, UNIT...

~ o

Follow Follow Follow
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(5) If you jump In, be ready to measure

UNIQUE VISITORS
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(5) Measure your efforts

Audience growth rate

Average engagement rates

Visitor frequency rate

Influence
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Trend (6) Video marketing

WHAT IF1.TOLDYOU

YOU Blll'l EET GREAT RESULTS|FROM
VIDEO MARKETING NITII[IIJI
A\ SPENDING AFORTUNE &




PG Calc | Invested in your mission

(6) Great for your website

Umur\:t\ of Nebraska
I—< OUN DATI ON JENENOWN cAMPUSES STORIES WAYSTOGIVE RECOGNITION ABOUT CONTACT

Make a Planncd (;i&, | “What Mark Do You Want o Leave 7"

Leave a Legacy | . - ‘

We made it casy to give.
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(6) Instagram and Vine

*® : Billion :

Q.
®
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(6) Social and video together...

WHAT'S THE POINT OF BEING AFRAID
OF THE ZOMBIE APOCALYPSE
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Trend (7) Optimizing for mobile

© 2014 PG Calc

1000000

CONSISTENT EXPERIENCE
ACROSSDEVICES

A solution that allows your website to
adapt to any screen size and
orientation

Trends in Marketing Planned Gifts
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(7) Do a cost/benefit analysis

“What we really need in I'T
is someone who has super powers.”

© 2014 PG Calc Trends in Marketing Planned Gifts




(7) What’s next?

~ THEWEB
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Tread (8) File analysis and segmentation

MALE, 30-45,
HYBRID CAR OWNER,
EARLY ADOPTER,,,

&=\ THE MoTHERLODE!!

Your best prospects
are already in your
database.

Audience Data Mining
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(8) Audience

* Bequest donors

— Late 40s to late 50s, and 65-78
— Loyal donors, lower amounts

 Gift annuity donors

— Ages: mid-70s and older
— Fiscally conservative

— Loyal annual fund donors, usually very low
amounts
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(8) BatchCalcs

© 2014 PG Calc

Thank you for your past support of the work we do at <<Charity_Name>>.

As a participant in our gift annuity program, | know that you are familiar with the benefits of a charitable
gift annuity. Establishing an additional gift annuity in 2010 will not only provide you with fixed payments
for life and an immediate charitable income tax deduction, but also with the satisfaction of knowing that
you are enhancing the financial strength of the <<Charity_Name>>.

If you were to create another gift annuity this year with <<Amounts>> in cash, you will receive a
charitable income tax deduction of approximately <<Deduction>> and annual payments of
<<Annual_Paymentx> for the rest of your life. What's more, <<Taxfree_incomex>> of the payments
you receive each year will be tax-free during the first <<Expected_return_years>> years.

You can also establish a gift annuity with publicly-traded securities or other appreciated property. You
may be able to avoid tax on a significant portion of your capital gain in these assets when you use them
to fund a gift annuity.

If you would like to establish another gift annuity with <<Charity_Name> >, or have any questions
about how you can support our work, please call me at 888-497-4970 or email me

at jfundraiser@pgcalc.com.
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(8) Drip, drip, drip

« Planned gifts are prompted by life events—
death, birth, marriage, health, travel,
retirement, etc.

« Keep a regular cadence of marketing

* You never know when the time might be right
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What’s next?
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Questions?
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Still Have a Question?

Contact: Andrew Palmer,
Director of Marketing Services

E-mail: apalmer@pgcalc.com
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