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Charitable Estate Giving as “Synthetic 
Family”
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Use Family Words Not Formal Words
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Social Examples Influence Charitable
Estate Decisions
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Avoidance
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Charitable Bequests are Influenced by a 
Simple Social Example
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The Social Example Also Increased the 
Average Amount of Bequest Gifts
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The Social Example Dramatically
Increased Total Charitable Dollars
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The Social Norm Increased Charitable 
Bequest Intentions
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Social Desirability Bias
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Charitable Interest
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Age and Gender Differences
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Older Adults
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Women v. Men

© 2014 PG Calc Communicating Effectively About Planned Gifts 48

PG Calc |  Invested in your mission

Odds and Ends
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Other Phrases?
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“Leave a Legacy” Not Helpful
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“Continue My Support” Had Mixed Results
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Avoiding “Death Words” Has Little Effect
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Slight Improvement With a Percentage 
Option
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“Make a Gift” or “Leave a Gift:” No 
Difference
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Don’t Use “Bequest”
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Which Bequest?
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Simple Language and Starting with Honor
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Simple Reminder

© 2014 PG Calc Communicating Effectively About Planned Gifts 63

PG Calc |  Invested in your mission

© 2014 PG Calc Communicating Effectively About Planned Gifts 64
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Ideas
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Conclusion
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Questions and Answers
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Still Have a Question?

Contact: Prof. Russell James

E-mail: russell.james@ttu.edu
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